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KNOWLEDGE
SEEKING

This segment want to discover and
learn about their and others history

) and heritage. They are primarily
interested in museums, art galleries,
exhibitions and places of significance
to Maori. However, they also have
some interest in natural attractions
(including wildlife) and attending
special events.
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WINE, FOOD
& SCENERY

This segment want to indulge or
reward themselves through wine,
food, and seeing New Zealand's
amazing scenery. Their motives
are similar to the ‘Treat myself’
segment in that they want to
indulge in food and wine, but they
tend to be older and don’t want
the adventurous element that the
“Treat myself’ segment want.

® G oo

60+ .. "
*50-59 ° it

. ® B o

AaRFEA s EE AN

woesge i andy

- © e

Pald Accommodation

Hotel

_ g :.I‘!-

Serviced apartment

What do they want to do on heliday?

Travel Triggers

1 Cheap deals on
ACCOMMOENTIon

? Cheap deals
on traved

Lo Inberest

Swim at beach
Off-rond mourntain biking

Cycling around the place
you're visiting

Kayaking on a lake

what places do they already have
an interest in?

@

High Interest @ . . Law Interast

%% who decide and book loss . Marketing Proposition
than a month in advance H

ahmtm | €6 see

17

something
new ,’




SO
13 8.8

- mam—
of domestic Owvarnight Day trips
holiday market trips per yoar par year
Age : Househotd

°18-99 °E#
°30-39 °© i

Hotel
Motel
AirENE or similar

Serviced apartment

‘What do they want to do en heliday?

High Intergst

¥ l=lg
Br T
vineyard
b
A el
B TETIE
I 1rk
r over (o
~
Travel Triggers

-I Cheap deals on
accommodation

2 Chap deals
£ el

3 Cheap deals
an activities

what places do they already have
an interest in?

Low Interest

Scenic boat trip

Museum - general :
New Tealand focus H a

Wintage railway trip

High Interest @ . . Low Interest
&% who decide and book less

than a manth in advance i
: €6 You deserve

EO IO
to reward

11}‘ yourself 99

Marketing Proposition




EXPLORE
NATURE

This segment wants to get
outdoors to explore the natural
environment in an active way
(most commonly walking). They
love exploring the outdoors to
discover new placesand as a
way to relax.
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RELAXATION
& WELLBEING

This segment want to get away
and put their feet up and do very
little when they there. This gives
them a break from their busy
lives. The types of activities they
will engage in are low effort or
wellbeing type activities.
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FAMILY &
FRIENDS

This segment are visiting their
family and friends on their
domestic leisure holidays.
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SPORTS
& EVENTS

This segment want to share time
with friends and family while
doing or watching something
they're passionate about. Often
this is sport related but it does
include cultural events too.
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